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Do we really need a guide that points out how to fail?

Even though there-s no shortage of I nfor
from what we can tell, a | ot of what-s w

more unconventional approach.

'Here-s a collection of some knowl edge ( a
noteworthy wipeouts, awkward moments, and empty handshakes of new venture pitching.

Maybe seeing what doesn-t work will hel pQ




The K-Mart Template Business Plan

Over 500,000 business plans float around the internet attached (by a fishing line and a bobber us

 to a hopeful entrepreneur dreaming that some day their 53 page (sirgpaced) doc will be

downl oaded by a wealthy investor who wil
asking for the ABA routing number so they can wire you a suitcase full of cash immediately.

Well, if your first move is a long winded template style business plan you purchased from the digth

equivalentofkmar t , chances arlecwy ol aeWehatedoplaymrgamw
crusher, but you aren-t on a TV commerci

J.



https://www.spindirect.com/product_order.php?productid=16618&s=rfrgen2&sessid=108318b1e2beae454cbeb1107555ebce
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One thing that book publishers know is that in order to convert a browser into a customer, you mustfil
capture their attention at the shelf. Do
sound financials and a good product that investevil plow through a long boring document and
uncover the genius inside.

An i nvestor-s belief in your ability and
on your business materials. Seriously, how is onledtevethat your business will inspire consumers if
your materials look like like they were pulled together on a Commodore 647
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' Talklng Up Your Awesome New Product

One surefire way to lose your audience is to jump right into talking about your amazing product. Ye
without the proper context your long winded rant about the crucial need for a rapid charge system f

14.4 volt lithium ion battery is going to fall on deaf ears.

Chances are the person you are speed pi't
finvestors aren-t currently feeling the e
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Talk About Solvmg a Real Problem

| nstead of talking about your solution,
you bring the investor to a point where they understand your product, understandin@pthey reeds 4
is more important. Try telling a story abouta who needs your solution. Take the audience
a place where they can see the world through thate r seoyre-ss Hel p t hem

Talk up the need for big holes firstand then everyone will want to hear all about yottosisuper drill.



http://www.youtube.com/watch?v=8UQ-5QP9pks

Showing Off A Feature Bloated Demo

Okay adrenaline junkies, here is your big chance to see if you can get lucky with a live demo. Cha
are I f you-ve made 1t this far, you-re e
nobody el se wants to go where you-II| 1| ea

We callthisthetita-wh i r | demows a dizzying array of
everything that plugs in will usuaily - 'anyway, so be sure to have an audible up your sleeve.




